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Members’ Lifestyle Consumption
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OPTION 1

Brand Partnership
Esquire Club Member Invite + Media Kit




Curated Member Invitation
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Blancpain CARTIER

FASHION
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https://www.instagram.com/reel/CtdprmsLuXg/?utm_source=ig_web_copy_link
https://www.youtube.com/watch?v=sySEmX4VS4Y
https://www.esquirekorea.co.kr/highlights/1884018
https://www.esquirekorea.co.kr/highlights/1884018
https://www.esquirekorea.co.kr/article/1869514
https://www.esquirekorea.co.kr/article/1869514

Montblanc SkinCeuticals

LIFESTYLE
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https://www.esquirekorea.co.kr/article/1871431
https://www.esquirekorea.co.kr/article/1871431
https://www.esquirekorea.co.kr/highlights/1887199
https://www.esquirekorea.co.kr/highlights/1887199
https://www.instagram.com/reel/C_AUO_5SoSe/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/DNVG6bIPY14/?utm_source=ig_web_copy_link

Kolon Motors(BMW)

TECH & CAR

HH 1 POINT

RIXQl XA 27} e S50 B40| £
7|% A0 THt Ol3HE
HEX BAR YS @

2t 23 OIAl
~ B - T A Peﬂidl
- ag e !

CHE HellE & Aty
—- dyson (& WEB 7[A})

- Kolon Motors / BMW (- WEB 7[A})
- RENAULT (* WEB Z|A})

BMW ‘Track Day’ =202l T2 (& Sketch Film)



https://www.youtube.com/watch?v=yd_nlPd2DhM
https://www.youtube.com/watch?v=SN4FdwlQIec
https://www.esquirekorea.co.kr/highlights/1883802
https://www.esquirekorea.co.kr/highlights/1883802
https://www.esquirekorea.co.kr/highlights/1865516
https://www.esquirekorea.co.kr/highlights/1865516
https://www.esquirekorea.co.kr/highlights/1895801
https://www.esquirekorea.co.kr/highlights/1895801
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https://www.instagram.com/p/C6yKl9UPiV8/
https://www.esquirekorea.co.kr/article/1865569
https://www.esquirekorea.co.kr/article/1865569
https://www.esquirekorea.co.kr/highlights/1862470
https://www.esquirekorea.co.kr/highlights/1862470
https://www.instagram.com/p/CxfJMYnPNlS/?utm_source=ig_embed&utm_campaign=invalid&ig_rid=409072d6-0a7d-42d5-9b57-950204b2b4ee

adidas lululemon

SPORTS
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https://www.youtube.com/watch?v=iwet6sHUkds
https://www.esquirekorea.co.kr/highlights/1867840
https://www.esquirekorea.co.kr/highlights/1867840
https://www.esquirekorea.co.kr/highlights/1862454
https://www.esquirekorea.co.kr/highlights/1862454

Rate Option 1 [Standard] — 20l oniy invite
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Rate Option 2 [Compact] = 102! only invite

CATEGORY DETAIL AMOUNT TOTAL RATE
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YA AR & ALE BE YH TH 2t & IHE BE
15,000,000

S A W 47 Only ofl=3fojof £
*Only Invit gt Y= 5w &7
(Only Invite) (el 32 3% 270 7,000,000

*ojAzLolo] 2 WO M2 APE A= HHE| =IX| 2
*EHI|:|.| d:7|.0|0_| x6| z_s_I%I-M tﬁEmgl ]:u_g_

* DOl /QIZFAM R SY Al B | HQ

* 1 2IR% P A, A Hol me

*HIC X2 (HEIX O 81 BT $o))




OPTION 2

Co-Created Experience
Program Planning + VMD + Esquire Club Member Invite + Media Kit
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FASHION
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MEDIA

- Sketch Film (- HZ27t7])
- Web (- HI2717])

2025 F/W ‘Breeze from the Touch’



https://www.youtube.com/watch?v=8H1N3Xc8uf0
https://www.esquirekorea.co.kr/highlights/1893218
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MEDIA

- Sketch Film (- HZ27t7])
- Web ( HIZ27t7])

2t3 AE| ‘Cro;s day’



https://www.youtube.com/watch?v=MkUG29S5t_Q
https://www.esquirekorea.co.kr/highlights/1862456
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MEDIA

- Sketch Film (- HZ27t7])
- Web (" HtZ27}7])
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https://www.youtube.com/watch?v=MARX_C0kQeE&t=1s
https://www.esquirekorea.co.kr/article/1862427

LUXURY

TIFFANY & CO.
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- Sketch Film (- HZ27t7])
- Web (& HIZ2717])

‘Tiffany Night Class'



https://www.youtube.com/watch?v=GhooG8Hs6Fg
https://www.esquirekorea.co.kr/highlights/1862468
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- Sketch Film (- HZ27t7])
- Web (& HIZ7t7])

'LEXUS LIFE SIGNATURE CLASS VOL.1'



https://www.youtube.com/watch?v=PUamvQ6SSb4
https://www.esquirekorea.co.kr/highlights/1862472
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He

S Rax| AN 22
QaIX|, BtAtE} OImILIES

= 23 37
N34 59 Hlo|Ag T

3

MEDIA

- Sketch Film (-~ Bt£717])

‘Glenmorangie Master Class’



https://www.youtube.com/watch?v=QTYi6JCrOAk
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PLANNING TEAM

010-9150-2596
kim.byungho@hll.kr
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* 0pIE - Mg 29

xofet g
010-5260-5568
jo.ara2@hll.kr




	슬라이드 1
	슬라이드 2
	슬라이드 3
	슬라이드 4
	슬라이드 5
	슬라이드 6
	슬라이드 7
	슬라이드 8
	슬라이드 9
	슬라이드 10
	슬라이드 11
	슬라이드 12
	슬라이드 13
	슬라이드 14
	슬라이드 15
	슬라이드 16
	슬라이드 17
	슬라이드 18
	슬라이드 19
	슬라이드 20
	슬라이드 21
	슬라이드 22
	슬라이드 23
	슬라이드 24
	슬라이드 25
	슬라이드 26
	슬라이드 27

